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I'RINCI I'LES OF N,IANAGEMENT
0I}.IECTIVE:
'l ltc general objective of this course is to provide a broad and integrative introduction ro
thc theories and practice ofmanagement. In particular. the coLrrse lbcuses on the basic areas ofthe
lnallagelnent process and functions frour an organizational vier.r,point. The coLrrse also atten'tpts
to enable studerlts to ttndelstand the role. challerrges. and opportLrnities of rranaqernent in
contl'ibuting to the successful operatiorls and pertbrrnance oforqanizations. i.

I.]NIT - I: INTRODUCTION TO MANAGEN,IENT :

Meaning, definition, concept, scope and principles of rnanagentenr; EvolLrtiorr o!' lnanagen.rellr
thought - Management theories- classical. behaviour. s) stent. contingcnc_\ and
cor'rtemporary perspectives on lranagellent. Managelnent art or science and
nlanagement as prolession. Process and levels ol N4anagenrent. lntroclrrction to lrunclittns
(POSDCORB) of Managenrent.

UNIT - II : PLANNING _ IN,IPORTANCE :

Planning Importance, objectives, process. policies and procedures. r\ pes of planninl.
Decision making - Process of decision makirrg. T1,pes of decision. Problems involved irr
decision making.

UNIT.III : ORGANIZING :

Meaning, itlportance, principles oforqanizinq. span of nranagenrr-nt. Patlcrns ol' oruanizaliol
lbrtnal and inforrlal olganizatiotts- Comnrorr orgarrizational strLrctLrres: departnlentalization.
ALlthority- delegation, centralization and decentralization. Responsibilitl linc rnd stal'l'
relationship;

UNIT - IV : S.TAFFING :

Sources ol' rectttiltnenl. Selection process. lrairrinl. Direclir)a. Conlluliinr.: Nlcrnir:.:
and importance. Function. span of control. Process and tvpes of Control. MotiYation. Co-
ordination - Need and tvpes and techniqLres of co-ordination - Distinction bct\\een
coordination and co-operation - Requisites for excellent co-ordination - S) stems Approaches and
co-ordination.

UNIT-V: trX,IERGING ISSUES IN NIANACE}IENT:
Total Quality rnanagement, -fechnology Managernenr. Talent and Knorvledqe Managenrent.
Leadership, Organizational change and Development, Corporate Social responsibilitl,

SUCGISTED BOOKS :

1. Robbins, S. P., & DeCenzo, A. D. Fundarneutals of Mauagernenr. Nves Delhi: I)earson
Education.

2. Halold Koontz & Heinj Weihrich. (201 8) Essentials of N4anasernenl. I 0llr Erjirion. 
.l 

ara
McGrarv-Hill Educatiorr, Nerv Delhi.

3. T.Ramasamy (2018) Principles of Manaqerrent. Ilimalava PLrblishins IloLrse. Munrhli.
4. L.M. Prasad, Principle and Practice of Managerlent. Sultan Chand arrd Sons. 6,l,edition.
5. Gupta, Sharma and Bhalla; Principles of Business Management: Kalyani Publications: lst

edition.

6. P.C. Tripathi & P.N. Reddy, (2015) Principles of N4anagement. 5th Edirion. Tata
McGrarv-Hill Educatior.r, Nerv Delhi.

7. Singh, "Principles and Practices of N,lanagernent and OrganizationaI Behaviour. 20 l6 l'' ed.
Sage Publication.
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l' Subba Rao, "Pr-inciples of Managemenr. (20 lS). HpH.

tlNlT - I: INTRODUCTION
Ndtufe, Scope and Llportance
l)r'oduction concept, Prod uct
lnvironrlent: Micro and Vlacro

OI}JBCTIVE:
'l'o provide an exposure to rhe stlrdents pertairring to the nature and Scope of rnarketing.rvhich they.are expected to possess when they enter the industry as practitioners.i ro give them anL.lderstanding ofthe basic philosophies a,d tools ofurarketing lnrrug",r.n,. 

- -

OF N,IAIIKETING :

of Marketing. EvolLrtion of Marketing: Core rnarketins conccorsl

_concept. Selling concept, larketinr.: conccpr. N4ark,.ting
Environrlent

UNIT - II : N{ARKET SEGI,IENTATION'l-arget Market and product positionino:
Segrrrcrrtirrg Consrrrrrer l\lrrkers. Ba,e. tbi
l)rod Lrct Position ing Tools.

UNIT - III : NEW PRODUCT DEVELOI,N{ENT :
Introduction, Meaning of a Nerv product. Need and Limitations jbr
Plodr.rct, Reasons for Failur.e of a New prodLrct, Stages in Netv
Consunter Adoptions Process.

UNIT - IV: I,RODUCT & PRICING DECISIoNS :
Corccpt ol l)roduct. ProdLrcr t_ilc C-re le (l,l_( ). I)l ( nlrrkcrrnr.t \lr.ile-src\. l)rotllcr ( l;rssillerrrrLrn.
ProdLrcr Li.e Decision. producr vir Decision. pricin-- Decision<: corcepl n, pria.. pri.i,,..
Methods rrrd Pric ing Srraregies

UNIT - V: PROMOTION N,IIX :
Concept of Promotion Mix, Factors determining promotion ntix, pronrotional Tools _Typesof Advertiseme,t, Sales prornotion, public Re"lations & pubricity and personar SeriingrDistribution: Designing Marketing channels channel firnctions. Iypes of Inte.rediaries.

1. Kotler Philip, Garyannstrong, pr.atullay,. Agnihotr.i. EU HaqLre^ ..iJrinciples
2018, 1Sth Ed, Pearson Education prenticelall of Indi..

2. Paul Baines, Chris Fill, Kelly page, ,.Marl<eting 
Management,., 201g, l5

University Press.
3. Kotler, P., Armstrong, C., Agnihotri, p. y., & Ul Haq, E.: principles of Marketing: A SoLrthAsian Perspective, pearson.
4. Dr. Sreerarnulu. "Basics of N,larketine. (20 I 9). I lpl I5' Ramaswanly. v'S & NamakLrnrari. S.: Marketinq Marlasenicnt: clobal l)crspcctivc-lrrdiun.

20 J9 Sage Pu b lish ing
6 context, Macrnilran pubrishers India Limited.4. Rajan Saxena, .'Marketirrg 

Managemenr..,2009, 4th Ed. Tata Mccraw H -

7. Roger J. best , "Ma.ket - Based Management',, 2009, rst Eo. pHI Lear.'inq pvt. Ltd.

Levels of Market Se-qmentation. Bases lor
Selntent.nl lndrrsrrirl Mrrkcr, Tar:,t,r Vrlket rrr.l

Developrnent o1' a Nerv
Product Developrnenl and

of Marketing"

Ed., Oxford

BASICS OF MARKETING

!'
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BUSINESS ECONOMICS

OI}JECTIVE:
'l hc PLrrpose of this course is to apply nticro economic
business problems and making accurate decision pefiaining ro
given to tools and techniques of :nicro economics

tlNlT - I : BUSINESS ECONOI.{ICS NATURE ANI) SCOr,t.. ;
lntroduction to business econontics, characteristics. nalLlre and

oppotunities Cost, Increlnental cost. Time perspective, Discounring
plinc iple

UNIT _ II : DEMAND CONCEPTS & ELASTICITY oF DE,\IAND :
Concept of Demand Determinates of der.nand , law of demanO, exception to
denrard, elasticity ofderrand, tvpes ordemand erasticitl. uscs ol dcnrand crasticitr.
SLrpply, Determinants of Supply, Lau, olsupply,. Elasricitl olSLrppL_r

UNIT - III : PRODUCTION AND COST
Theory of prodLrction, production functiou-
larv of dintinishing rnarginal returns to scale.

UNIT _ IV : BUDGET LINE ;
Cost concepts, cost classificatior.r. slroft nrn cost curves and long rLtn cost curves. Erpcriencecurve. Economies and diseconojlries to the scalc. ecorrornics ol ,.,,p..

UNIT _ V : MARKET STRUCTURES AND PRICING :
concept of market, structures, perrect competition nlarket arrd price determination. ,onopory andabnomral . profits, lnonopolistic completion mar-ket price d.t.nnirution-- 

,pri..
discrimination oligopoly, features of origopory. syndicating in origopory, t<inreJ' oeianacurve, price leadership and market positioning.

SUGGtrSTED BOOKS :

l. Dorninik Sarvotore, ''(20l5) principar of Micro Econornics 17rh Ednlorfbrd Universirr

2^ ?r. DN Mithani, (2018) Managerial Economics Theory and Appliocation, HpH3. Varshiney & Mahesrvari, 1\4anagerial Economics, JLrpta; prblicariorr. Nerv Delhi
4 Lipsey and crystar (200g) Economics Internarional ( r5th Edn) oxtbrd Unir.ersirr presr..
5' Kutosynnis (1979) Modern Mircro Econo,rics isth Edn; Mc rnilan pubrishers

6. Rubin field and Mehathe (Micro Econontics 17th Edny pearson l)ublislrcls

concepts and tools for arralyzing
rhe brrsine:s firrns. The errphasis is

scope concept ol'
and eq u i-rnarg ina I

the law of
Conccpt ol-

CONCEI'TS :

input outpLtt cornbinatior.r, short rLrn productiorr larvs,
ISO-quant curves, ISO-cost cLrr vcs

?.-



ENVIIIONMENTAL STUDIES

UNIT - I : ECOSYSTEM, BIODIVEIISITY & NATUR.AL TTESOURCES :l. Defir.rition, Scope & Irrportance of Environmental StLldies.2. Structure ofEcosysterr - Abiotic & Biotic cotrlponents producers. Consurrers,
Food chains, Food webs, Ecological pyranrids)

3. Function of ar1 Ecos\stelr :Encrlr:1 l)oir ir tltc lletrsrsrcnr
ntodel,1

(Sirtrtlc ellrrtrreI enerlr llL rrr

i

4. Definition ofBiodiversity, Genetic, Species & Ecosysrent rliyersity, Hot_spots olBiodiversity, Threats to Biodiversity - Conservation oreioaiu.,.iti 1rr.rt,, L-e*rir, ;5. Renervable & Non - reneu,able resoLrrces, Briefaccol,tt ot- For..r", i,f;".r.i a gr.,gy
_ (Solar Energy & Ceotherntal Energy) resoLrrces
6. Water Conservatio:r, Rain rvater harvesting & Watershed management.

( 15 hrs. )

Decont posers.

(5 hrs.)

UNIT - II : ENVIRONNIENTAL poLLLrTroN , cLOu.-\L lssuES !t t.u(irSL.\'l ro\ :

(15 h rs.)Causes, Effects & Control
Solid Waste Management
Global Warming & Ozone
Ill - effects of Fire, rvorks

Dreasures of Air Pollution. Water pollution

Iayer depletion.

Disaster rnanagement - floods, eanhquakes & cyc lones
Environmental legislat ion :-
(a) Wild Iife Protection Acr (b) Forest Ao (c) Warer Acr (,:j) Air,Acl
Human Rights
Worlen and Child welfare
Role of Information technologv in environrnent and human health

FIELD STUDY:
Pond Ecosysteil,l
Forest Ecosysteln

1' Environrnental studies - fi'om crisis to cure - by R. Ra.iagoparan (Third edition) oxfbrdUniversity Press.
2 Text book of Environmentar Studies for undergraduate courses lsecond edition) by ErachBharucha
3. A text book of Environmental StLrdies by Dr.D.K.Asthana ancl Dr. \{cr,,ra ,\sthrnl4. Environmental Studies (2019), R Venkaresrrara llao. I ll,t I

l.
2.
J.
4.

5.
6.

7.
8.

9.

LJrI o'.il.ui::L.:. - :,. -j .,,.:-::.,:E,:nent
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OI}JDCTIVE :

l-he ntain objective is
individual and group
or.qanization.

to explain the fundanentals
behavior at work pjace so

IlllA (CllCS) Syilabus 2018 _ l9

of managing business and to undclstand
as to intprove the cffectiveness of an

.}.
UNIT - I: ORGANTZATIONAL Il[uAvlOR :

)l;:::q:_,,T."^,1:l_:, ""9 historical devctopnrenr ol organizational bchavior.. r:rcrrrrs

l]*,::.,,9""::::,izationar. 
behauio, e.,..pt;o, .;;;;;;;;;l'".",'l'.01]''j;,,J.,.i,;j

::",.T;,,,,:T::,::"1*,::,,"*i^"t:i-."1,1"i; vur,.,,. anaeiii.,a...1p.,.,"*i1,; l't;[.,"':?.personality devetopment, Deierminants oi p",.orotity. c;lr;;;;;;d;.";i:1:i,;r:iil?
UNIT - II : MOTIVATIoN :

Concept, irlportance and theories of nrotivation.
theolies and st)les of Ieadership, ftrinagcrirt gri,.l.
effectiveness.

Leadership - concept. clrarac terist ics.
Lc.rdersltip e()ltilluLru,rrrJ. I.e.rJer,,Jt ilt

UNIT - III : GROUP DYNAI{ICS :
Meaning ol groups and s,roup dvnar,ic.. Forrnariorr. (.lrcracreri:lic: rrd Tlpes ol'groqps, Theories of group dynimici, crorp .otr.riu.,.,.r, - t-r.to* inflLrencing groLrpcohesiveness - c.oLrp decision rnaking process r-rp.-, J **u,r'., Anar'sis or- Inrerperson,rRelationship: Transaitional Anaiysis, Jo-hari Windorv.'

UNIT - IV: MANAGEMENT oF CHANGE:

X,""r:r:l*^ _,^ll1 ^impor-rance 
of chance. nacrors contributing to organizational change.

resistance to change.
Change agents, Resistance to change _"."u.., ;i ;J;;;li ing wirhOrganizational Developrnent - n.,.u,.,ii.,g and p.o...r.

F*rl;u :.olgjlll1{1?*}t .uLruRE, co}iFlrcr AND EFFECTTvENESS :

:::::1j,,:.:, 9:,:::*l::l curtl,re, bl;il,;;";.;;"i,1;;;;;;j,'"."llii",u
organizational climate, Factors infl uencing organivr6qrrrzq"u".'] L"rdrs' racrors ,rlruer'rcrng organizationar cLtrtttre. r\{orarc, concr.pl and t\ pcsof morale. Managing conflict, Organ iziatio-na I gfi."ii.,"",.". , r,.,.ri^^+._-._

,yrauilBrrg conltct, Urgantzationaj Eflectiveness , lndicators of.organizational effectiveness, Achieving orgunirrtiorui .iif.',, u.,.,. r.. (J.ra,izrtin."r D^.,,-"and Politics.
izational efiectiveness. Or.ganizatiizational Power

SUGGESTED BOOKS :
l. Robbi,s. P.Steprre, - orgarizationar Berravior-conceprs. corrrroier.srcs &Applicariorrs - pr.enrice Hi or tnd;a L,a.. N." o.i,i'i,jss.2' Luthans 

^Fred 
- organizationar Behavior rr4.G;; Hitt pur,tirt,.,. cn. tDelhi,l 988. Nery

3' Rao, vSP and Narayana, p.S. - o'ganization Theorl,& Bcha'ior - Konar.k pubrisher.sPvt.Lrd., Delhi, t987.
* 

i;i;r,L.M 
- Organizational Theory & Behavior _ Sultan Chand & Sons, Nerv Delhi,

5. Sekaran, Uma - Organizational
New Delhi, 1989.

6 Aswathappa. K. - organizational Behavior - Himalaya publishin_e IJoLrse. MLrrnbai. lgrr,Edition, 20 i 8.
7. Afsaneh Nahavandi - Organizational Behavior - Sagc publications.

Behav ior-text & cases Tata McCraw Pub
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8. P Subba Rao -Organizational Behavior (201g). IIpll. lg,r, Fdilion

BUSINESS STATISTICS

OBJECTIVE:
Tlie Objective of this course to provide a student an understanding ofibasic statisticartools to apply lor,rarraqerrrerrr problerrs arrd arra^,i:. T;;,;;i. .,",r'i;; ;";; .,;i; i.,illii,i.ltabrrJation' presentatiojl and anarysing ,sing tasr. .,rii.i."r techniqrres rike rneasures o1.central tendency, dispersion, kurrosis, ciorrelatj.-or rrr r;.;.;;;;;;r.
UNIT_I: STATISTICS :

Definitions - statisticar methods - Importance and Scope - r-imitarions Ncecr ror Data -Principals of Measurenrent. Tabulatiorr urO pr.r.rtutl"l,

Classificaiion of Data -
dare ctaccifi^.t;^h .r..-^^ . Data An.ay^ . . 

Fr.eqr:ency Distr.ibLrtion Methods of
:li:1i::il:",'": . ryqT or r,.q,",,.y'ni,,,.;r,,,,iJ,."i',"ul,'iiji'Xi"r* i
:rJ,i"l::::,: -fil,..^,lg 

rypes or raur.. I c,apr,r;l"r;.;;;;;,;;,' ";;:ii";
- Advantages and limitationi olCraphs.

O bj ect ives
of Gra phs

,UNIT - II : MEASURES oF CENTRAL TENDENCY :lntroduction to Averages - Requisites fo. a M.ai,,re olb.nrrrt rendencv. i\lean - Combine<irrean - weighted mean, Mcdian - par.tition uuir., _ euartires, Decires and

ffif,i, ni;llionship 
betweerr partition uoru.r_tr,roJ._ Relationship u",*".,.,- ,.u,,.,

X,Ieasu res of Dispcrsion:
Introductiorl - Significance a,d Requisites or'a N,leasure ot clispersion. Range, QD, N,lr) and

3|;ri1fJlii,X1,:i,:,:,r.o,r.o - Advanrages un J o LJ"u,,oges. conce[t oi vari arion -

Skolncss arrd K u rtos is (SK):
lntroducrion, MeasLrres of SK, Relative measures of SK - Advantages andDisadvantages. Moments _ concepts _CaJculation _ Kurtoiis.

UNIT - III : INDEX NUMBERS :
Index Nutnbers - Introduction _ Types _ Characteristics _ Construction weighted andur.rweighted index numbers _. price'and ar.r;i,yrv;i,;;;" i,,a._-,rr,rru"rr"_',H."1 ;il:reversal - Factor Reversal and circular t.ri. - ctrain u,rJ pi*"a uu.. - Changing of base _

3::,:?#:i,:,:t 
two of more overrapping i,,di."; ;;;;,;;r price rndex -" pi"ai.,^-i,

UNIT-I V: PROBABILITY :

concepts - Random Experiment, sarnpre space - Delinirions ol probabirir-r,. sir.prc lrroble rns

;i"i:i?fl.bj"'' 
Addition and Multiplicatio,-, ,r,.o...,*, lo,-,"iitio],,ur. .roi,t rra n,t.,.gi,"r 

" ' '

Slmpling: Sarrpring - Reasons of Sa'npre sLrrvey - bias in S Lrrvey. De,in itiors of popuration.Sarnple, Parameter, Statistic _ principlei oli.,"irirg,'i ri;ui.al Regularity, Inerria of t_ar'eNurrbers, Oprinrization, persistenci of small nr,rit.ri -'V"lial,i.;;;;";;;;,,";.,.1];;
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BBA (CBCS) Syilabus 2018 _ 19

probability sarnpling methods - choice of santpiing rrethod.
Standard Error (SE).

sam plin_{ distribLrtion and

UNIT-V:CORRELATIONANALYSIS; t,
Scatter diagram, positive ard negative correiation, rimits for coefficient ofcorrelation, Karl pearson,s coefficient Jt .orr.tution, ip-.ur,rur,, Rarrk correlation.

la":i::,.::r, jr,,,ysis: ConccpL. lcrsr s.1r,rrrc lir, r rr ,irr.ur rc.:.1(.:r,,n. r\\, ti,r(...t rt.:,r..,.,1propcntes of regressiotr coefficientstsirrrple prohlenrs onl-r I

Tirne Series Anrrvsis: Co,n6nsn15, Moders of rirne Series - Acrditive, NlLrrtipricati.,e andMixed models: frend anaiysis- lrcc har:d .,;., "i;;;,j
Least Square ,"tr,oar1i i,"pr.'problems only). 

averages' nroving averages.

SUGGESTED BOOKS :

l. Gupta SC: "Fundamental ofstatisrics..Tt. Ed, Himaraya pubri:hers House,20r9.
2. Sharrna JK: ,.Business Statistics,,2nd Edition pearson Education, 2007., 

ld;;:, 
pN, Arora, Surneet and Arora, A.it: ,,M";;S;;i 

Staristics,,, S. Chand, Ist Ecl..

4. Bharadwaj, RS: "Business Statistics.,, Excel books.2nd EO. 200g.5. J K Singh. Business Marhematics. 20 tg. ilpl L

,,'Aii'il;f ;,J ;J: li1;, 
*
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OBJECTIVE:
To iamiliarize studeltts with the nrcchanics ol.prcprralion ol.llnrne
corporate financial statements, their analysis and interpretation.

stalentcnt5. LtntlursLtt .lirtg

I]NIT- I: INTRODUCTION To FINANC]AL ACCOUNTING :Accounting as a. Infornlation Syrt.nr, t,rportu,i.i 
""na 

S.op., Li,itations; Users ofaccour.rting info.ration; Accounting principres,' a..o,rJng conceprs, principres andConvenrions - Generally Accepted 
-occoLrrii,rg'p.i,r"ipi., 

ioAAp); NatLrre of Accourts

TINIT - II : TYpES OF IIOOKS (ptUN,rAtt\. .\ND S[C{)ND,{tt\ ) :The Accounting Equation Rules of bebit and Cr"aii; 
'fle'.orOirg 

Trarrsalio6s in .lournat:Prepa,atio* of Ledger AccoLrnts; redger barancing;-'opening a,d Closing Entries.Prepalation of Trial Balar.rce.

UNIT. III : PRTPARATIoN oF FINANCIAL STATEI{trNTS :Tndir:3 AccoLrr. profir & Lo:s Accorrrl ;,; B;;;;;' 'ih";, 
{diu,rrnerl Frrrics.

::HT:lo,r* 
contenrs of financiar srarere nrs "i. ,";; a;;;l cornpan\ as ,cr rhc Cornpanics

UNIT - IV : FINANCIAL STATEMENT ANALYSIS USING RATIOS :objective orfinancial staternent anarysis. sources of i,',t'onnrtion; Techniques of .nanciarstatement a,alysis: Horizontal 
.1lulf ri.r,. Verricai analysis and Ratio Analysis; f irrr.irfRatios: Meaning and Lselulress olfinincirl narios. .rnrl,.l. of r.ario: . Li;,,i;;,."R;,;::Solvency Ratios, profitabirity Ratios, ,,rd rrrr.,or,., nu,io.,"l,rr,,r,,o,r ot ratio anarysis.

UNIT - V : INDIAN ACCOTINTING STANT)Atir)S (rNr)_.AS) :Concept, benefits, p.ocedure ror issuing I"a-ei i,r'i,rii",'surient tbati,r.s of Ind-AS issLredby ICAI; International Financiar heponing i,rrJ..ar" r*ns): Main reat,res. Lrses andobjectives ofIFRS, IFRS issued by IASB.

SUGGESTED BOOKS :

l. Tulsian, P.C., Firrancial Accoulttillg. pearson
2. T.S. Clerval, Introduction to AccoL;tranc). Sultan Chand3. Maheshrvari, S.N. & Maheshwari, S.K. . Financiat AccoL,ntirg tbr B. Com.. CA. CS, &
. I^qW1 (Foundation) Courses, Vikas nrUIisf.,irg Hous. p;t.'ltd.
4. Ghosh, T.P., Financial Accounting fo. Managei.s. i.*,"r,r, af f i.a Services (p) l.td.
I P:l*i,,:.Nirin. AccoLrnring and Flrrance fo, Vruog;r. 

- '

o. Jatn. S.P. &Narang. K.L.. Advanced Acccuntancll7. Santhi VedLrla, Financial Accounting. 20I 9. llpH

..,,, l.-,,r;.r i,.i-,: ,'... . 
:,
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OBJECTI\TE :

Tire objective ofthis courses to enable student to understand the basic cor'r.lputer concepts
related to day to day office environment.

UNIT-I : INTRODUCTION TO COMPUTATION AND CoI,IPUTERS :
Introduction to Contprrtation and Con]pLtters. cotnponents ofconrputer Cpt l. 11ps5 of \4cntirrr.
Types of cornputers Sol'trvare, Ilarduarc De finirion.

UNIT - II : INTRODUCTION TO INPUT DEVICES :

Input devices (keyboard, MICR, ocR, oN'rR). Graphic input devices (MoLrse, craphic Tablet.
Joystick), output devices (Printers - Impact & non-impact printer.)

Introduction to Software, classification of softrlare. EvolLrtion ofoperating s\stcnr. fur.rctions ol'
opcratirrg slsrern. Type. of oper.arirl s1src.rr.

UNIT.III : INTRODUCTION TO INFORN{ATIoN SYSTEN,I :

Data & information, System, types of system, information system, Types systeur inrormation
system - definition, Application of inlolrration s1,stenr. ethical and sociil issires in inlormation
system.

UNIT - IV : INTRODUCTION TO WOR) pROCESSING :
Creating, editing and saving docuntents. lbrrnatting tcatLrrcs ol- rrord proccssilu. rrpr.kiir-r I irlr
tables and graphs, previerv & printing docLrruents.

UNIT_V:WORDPROCESS:
Presentation - creating, Editing and Saving shade shorvs, Templares, Animatiors -,Brelitin
Customer made - Preparing slideshorvs.

SUGGtrSTED BOOKS :

1. Computer fundamentals, 2e, A.K.Shanna. Universiv press.
2. httroduction to computers. Tata Mc Cras, Hill. ,qleris Leon & Matheu,s Leon
3. I:rtroduction to i.formation technorogy. 2e, John wiley & sons. Turban, Rainer, potter
4. Computer fundamentals, pearson, Anita Coel
5. Fundamentals ofcomputers, Raja Rarran, pHI
6. Basicsof Cornputer Skills, Tulasi Rarr,20lg, Hpll

t,

lt

*

fiiELGOl,tDA 
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OBJECTIVE:
The airn of this course is to introduce to studenr
Resource Management lvhich can form foLrndation
n:anagirrg hurnan resources irr an orqtnizltiorr

I

the ba:ic conccprs relatcd to Hurrrarr
to understanding advanced concepts in

role of HLrrnan
Manailernenl -

Practice.

UNIT - I : INTIIoDUCTToN To HUN'rAN ltrisor.rR.ctr- NrANACrii\lEN'r .\\l)trNVIRONMENT:
Functions of Hurnan Resource Mairagement. Managerial and operative
Resource Managelnent. personnel Managerrent ui Hu,rrn l{esource
Strategic Management Approach. The Role;lGlobalizarion in HR policy and

UNIT - II : ACQUIRING HUVIAN IIESOUUCES :

Human-Resource Pran,ing and Alignmenr -.rob Anar-v' sis and Dcsisn. .rob Dcscriprior.Job Specification anJ Job LralLrrri,rrr. JtrLr- I(c',t..rir.rrr ! .t,,i, l{,.lirti.,ir. .rr LrEnlarge,rent and Job Enrichment. RecrLril,ent and Serection pracerrent lndr-rcrion andOrientation. Line and Staff.

UNIT_III : DEVELOPING HUTITAN RESoURCES :
Tlaining and Development - Elttploree llainin:' a;d Rerrairrinq Assessil* Tl -q{;;iil;;;l;r,€ ;::iJ.,],fi.:'i:l'''"1lll,,lli"'J,l'*.;0,:;:.:'":: llllil;:.d,,r,r,s r ru:tr.1rlllcs. Alt o!er\ te\v on entploree oricntitlion:Career.-Planning ard DeVelopntent: Rolc rncl Sicnitlctncc ol f'rrc,cr plrrrninr IDrDrr,.r ,rlin !. Irl plrel ,rl-Ccreer l)lalninc on Prodrrctir it1 .

UNIT - IV: LABOUR IVIANAGEN{ENT :

Industrial Relations and Inilustrial Disputes.
handling of Industrial Disputes and lndLrstrial
Contents of standing orders - Labour Relations and
and Safety.

Principles and gLridelines for effective
Relations - Standing Orders - Role and
Collectivb Bargai4ing - Emplo)/ee Healrh

UNIT - V : REWARDTNG ITUNTAN ltESOUltCriS :
Performance App'aisar - Methods and needs tbr perlbrmance Appraisar - orgariizatio,Clirnate and its impact on HRM. Components of Orga,izatio, duf ture. qraf itf oi WorlLife - Determinants of quarity of rvo.k riie. lrnpact of [wt- o, L)rgarrizalion Cri*ate andCulture.

Human Resources - Benrandin H. John. Tl\,1H
Managing HLrrnan Resorrrces - Wur nc li. (.asiLr. I \11 I

Human Resources Management - David Lepak and Mary Corvan - pearson
Human Resources Management - Decenzo and Robbins'_ Joh; Willey
Human Resource Management. Texts and Cases. _ TN4H
Human Resource Management. p Subba Rao. H pH. 2009
Human Resource Managetrent, Sen Crrpta. Z0 tg t'i Edition. Sage pLrblication

1.

2.

3.
4.

5.

6.
7.

f.l,1LG0Ni,.rA 
" SiS :i1, iT.S.)
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Finance and relation witrr otrrer disciprines; Scope of I-inanciar Managerrenr; prot.rt
Maxin.rization vs. wealth Maxinrization vs. value Maximin Traditionai and'Modern
Approach of FM; Functions of finance - objectives orFinanciar Managenrent; Invesrn.re6t
Decision, Financing Decision, CLrrrent Assets Manage|nent Decision and Diviciend Decision -
Organisation of finance function;

UNIT - II : CONCEI,T O!- TIME VALUE OF MONEy :
Concept of Time value of Money. conrpoLrndirru. discounting. prcscnt \,itlu!'. lirtLrre valLrc. und
ll,l!]ly; capital budgeting -mearring. r'eatLr'es: appricaiions or' Dise ourrccr Lasrr Irorr(DCF) in capital budgeting, calcularior.r ol l-pV and IRIt

UNIT.III : SOURCES OF LONG TERNI FINANCE :
Sources of Long term finance- features of equitl, shares. preference slrares. debentures,
Iong term loans; Capital Structure - nreaninq. deterrninants olcapital stnrctLrre: cost of canital- component costs of capital, r.r,eighted average cost of capitar: Dir.idend rrolicr Dcci-sion
- types ofdividend, detenninants oldivirjc,ncl polic1,.

UNIT - IV: WORKING CAPITAL MANAGEMENT :
Gross Vs *et lvorking capital, determinants ol u,orking capital; Managenrent of Cash _

Preparation of Cash Budgets.(Receipts and payment Mithod only); C-ash managernent
technique (Lock box, concentration banking)

UNIT- V: RECEIVABI,ES N{ANAGEN,IENT _ OB,II]CTIVIIS:
Credit Policy. Cash Discount. Debtors ourstandins antr Ascinr Anarrsis: Inrcrrrrrr
Managenrent 1Ver1 Brielly) - ABC Ana,-rsi:: Mirr.rrrLrrn I ercl: ,rrirrrrrrL t "i.1, t , i,-, iii,.i..Model); Reorder Level; Safety Stock.

SUGGESTED BOOKS :

I. Eugene.F. Bt.igharn, Fundatnentals of Fi^ancial Management, The Dryden, press,

6 edition, 1992

IIBA (CBCS) Svllabus 2018 - l9

FINANCIAL MANAGEMENT

OBJECTIVE:.
To acquaint students witlt the techniques of financial management and
for business decision making.

UNIT _ I : NATURE OF FINANCIAL MANAGENIENT :

3. Prasanna Chandra, Fundamentals of Financial IVIanagement. McCra*
edition,2015

their applications

I

l.ld.

t lill Educarion.6

2' M.Y. Khan & P.K. Jain, Finarrciar Manasemenr. Tara Mccrarv HiI pubrishins co.

4. I.M. Pandey, Financial Managerrent, Vikas publishing HoLrse, ll th edition.20l55' J.v. Horne & J.M. wachorvicz, Fundarnenrars of Finlanciar N4anagement. prentice HaI
of India. llth edirion,2009.

6. Rustogi, Financial Management, TaxMann, 5th edition. 201 l.
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OBJECTIVE:
Quality is the most significant characteristic of product or service in roda-r's rvorld., This ctrLrrsc
introduces traditional and modern quality perspectives.

UNIT-I: INTRODUCTION;
The concept of Quality. Quality Dirnensions. product and Service euality. Inspection.
Statistical Quality control, Quality Assurance and rotal eLrarity Managerrent. Conventionar
QLrality Managernent versus Total euality Managernent. Evolutiorr of -l eM. Historical
perspectives of rQM - Derning, Juran, Crosby and ragLrchi's conn.ibutions. C.rsronrer and
supplier focus in TQM. Benefits and Cosrs ol1-eN4.

UNIT - II : TOOLS AND TECHNIQUES oF TQNI :

Statistical Tools - Check Shcets" Ilistr)st.arls. gg111,3,- I)iulrirntr. l,rrlelL,, ( lrrrrt. llerr!...,,1
Analysis & control chafts. cause and Ef fect Diagrams. fhe Five why s. Five s.s, kaizen.
Jlr, Quality Circles, Gantt Chart and Balanced Score Card. Dimensiorrs of service q,.i"tity. en
overview of TQM in Service Orgarrisrrions.

SUGGESTED BOOKS :

1. Su^il Sha'ma. "Total Engineering eLrality Maragerrent". 2003, Macrnillan India Lrd.2. Rol Basu, "Lrplenrenting Quality: A practical cLride ro Tools and rechniqLres,.. 2016.
THOMPSON.
KanishkaBedi, "QLrality Management,', Oxford University press.
Mujkherjee, PN, "Total Quaiity Management". 2007. pHI.
R. P. Mohanty& R. R. Lakhe, "TeN,l in the Service Secror'., Jaico Books.20l6

i{
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BUSINESS LAW & ETHICS

OBJECTIVES:
It helps the students to understand intportarrce ofcontracts cotxpanies act & ethies.
It focuses on legal aspects ol contracts.

UNIT - I : LAW OF CONTRAC'IS :

Definition of contract and Agreernent - classification of contracts! Essential elements of a
valid Corrtract - Oller - Acceptance - Consideratiorr - Caprcitr to (onlract - l:rcc conscnl. r,,i.l
contracts- Legality of object - Performance ol contract Remedies 1br breach of contract -
QLrasi Contracts.

UNIT _ II : LAW RELATING TO SPECIAL CONTRACTS :
Salient features ofContract ofAgencv. Bailment and Pledge. Indentnitv and CLrefantee Sale ol-
Goods Act - Distinction betrveen Sale and agrcerncnt to sell - contlitions and \\ arranrics.

UNIT - III : COMPANIES ACT :

Definition of company - Characteristics - Classiflcation of Companies- Fornration ol Cornpanl
-Memorandum and Articles ofl Association - Prospectus - Share holders rneetings - Board
meetings -Law relating to meetings and ploceedings- Corrpany - Management - eLralifications,
Appointn.rent, Powers, and legal position of Directors - Board - M.D and Chairma, - Their
powers.

UNIT - IV: CONSUX{ER PROTECTION LAIV :

Introduction to corlstlrrer protection lan irr lndia - ConsLrrner councils - Iicdrcssll nracIi;er.r -
Rights of consumers - Consumer awareness. Pollution Control Law - Air. water. and
environrnent pollution control.

UNIT - V: BUSINESS ETHICS :

Ethical and value based considerations Need and JLrstificatiorr BLrsiness ethics ancl
efficiency - Social responsibility ofbusiness Fairandjustcooperalionantonso\\ncrs,
managers! workers and customers - Fair Market wag., Integrity and ethicalionsiderariorr in
business operations lndian value system and it's re]evance in Manageurent.

SUGGESTED BOOKS :

1. N.D. Kapoor, "Elements of Melcantile Larv", 2015, SLrltan Chand & Co.
2. K.R. Bulchandani, "Business Law for Managernenr", 20I 8, HpH.
3. PPS Gogna, "A Text Book olConrpanl La*", 1006. S. Chand
4. Marianne rnoody Jennings, "The Legal, Ethical and clobal Environrnent of BLrsiness''.

2009, South rvestern Cengage Ieaming, New Delhi.
5. Richard Schaffer, Agusti& Earle.
6. V. Rarrakrishna Raju, "Business Lalvs and Economic Legislarions", 2005, lipl l.

,t^) ,]' -'--'-(4.-' ) ./ 22

-'{ ''/ 12'
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Depadment of SLrri:-,3is llairagsmenl
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BUSINESS ANALYTICS

OBJECTIVE:
The objective of the course is to provide an understanding of basic
Analltics like Descriptive, Predictive and Prescriptive Analytics
Programrning using R.

i

concepts of B usiness
and an overvierv of

LINIT _ I : INTRODUCTION TO BUSINESS ANALYTICS ;

Definition of Business Analytics. Categories of BLrsiness Analytical nrethods and models.
Business Analytics in practice, Big Data - Overvierv of Lrsing Data. 1-ypes ol'Dara.

UNIT _ II : DDSCRIPTIVE ANALYTICS :

Over view ol Description Statistics (Central Tendency. Variability), Data VisLralization-
Definition, Visualization Techniques Tables. Cross Tabulations. charts. Data Dashboards
usir.rg Ms-Excel or SPSS.

UNIT _ III : PREDICTIVE ANALYI.ICS :

Trend Lines, Regression Analvsis -Linear & I\'lLrltiple. Forecasting'l-echniqrrr,s. I)nra N.lininl -

Definition, Apploaches in Data Mining- Data Explolarion & RedLrction, Classilication,
Association, CaLrse Effect Modeling.

UNIT _ IV : PRESCIIIPTIVE ANALYTICS :

Overview of Linear Optimization. Non Linear Programnring lntcucr Oprinrizution. ( Lrrr rl
Plane algorithm and other methods, Decision Analysis Risk and Ltncertainty rnethods.

UNIT _ V : PROGRAN,IN,IING USING R.
R Environrrent, R packages, Reading and Writing data in R, R functions, Control Staterrents,
Frames and Subsets, Managing and N4anipulating data in R.

SUGGESTED BOOKS:
1. Camm, Cochran, Fry, Ohlmann. Anderson. S*,eeney, Williarns- Essentials of Business

Analytics, Cengage Learning.
2. Jarres Evans, Business Analytics. Pearson. Second lldition. 1017.
3. Albright Winston, Business Analytics- Data Analvsis-Data Analysis and Decision Making.

Cengage Learning, Reprint 20 16.

4. Sahil Raj, Business Analytics. Cengage Learninr.

.t
,)-



MANAGBMENT SCIENCE

The objective of this course is to provide the
basic manufacturing facilities & hor.v service
managerial skills to address the problerrs.

Stores Management: Functions of Stores and Materials
Simplification and Standardization of ulaterials. Econoltic
Control Techniques: ABC, VED, FNSD & XyZ.

UNIT - IV : INTRODUCTION TO OR :

Linear Programming: Mathematical ntodel. Fornrulation
Solr"rtion by Graph ical Method.

.zZ. --\ ..-'--i^?,,,,1.

_ Gffierscr - gcarJ c{ Siirdies

-:1ffC. tl C Birs':,: :51.1;;1;96n9n1
MAHi.Tt,il cAr{)xl ax j.rEfisrry

tiAte0tifA.sds 254. {T.S.}

ol LPP. assLrntptions Lrndcrlr.inu l.l)l).

Edition, Tata-McCraw - Hill

Edition, .l 
ara-McCraw - llill

BBA (CllCS) Syllabus 2018 - 2019

stLrderrt rvith adeqLlate knolvledge regarding the
activities have attained signiticance and need

UNIT _ I : INTRODUCTION TO PR0DUCTI0N & OPEIiATIONS N,IANAGEMENT :Definition of Production and operations. An overvier.r of ivlanLrf'acrLrr.ing pru..rr.r,- 
-- ' '

Functions of Production, Pranning & Contror. Interface of prodLrct t_i1.e 
'c).crc 

& process I.ircCycle. Process design - project, Job, Batch. Asserrbh,and ContirrLroLrs ploeess.

UNIT - II : PLANT X,IANAGEI\,IENT AND woRK STUDY :
Capacity Planning, lactory location, planr layout _ types of layoLlr.
Sequencing of Operations: n-Jobs rvith one- trvo and'three faci I ities.
Work Study: The concept and various techrriques ofmethods analvsis ancl rvork rreasurenrent.

UNIT _ III : PURCHASE AND STORES N{ANAGEMENT :
Purchase Mauagement: Sources of SLrppry or Materials, selecrror, craruarion or' vcndor:.
Methods of vendor rating.

control. Classiflcatiorr, Codificarion.
Older Quantity. Selectlve ln venrory,

Introduction to operation Research: IntrodLrction, Nature, Manageriar apprications anLllinitations of OR. Types of Operation Research Models.

UNIT - V : TRANSPORTATION, ASSIGNMENT AND QUI]UING THEORY
Transportation Problern (Tp) - Matheraticar nroder. IBFS Lrsiig Norrh \\/cst corner
Cost Method (LCM) and Vogel,s Approxirnation Method(VAM-).

Rrrle. Lc:rst

Assignment Problem (Ap): Mathematical ,odel, metrrod of obtai.i,g sorurion- Hungaria,method. Queuing Theory - Concepts ol eueue _ General structLlre oi a eLreLrillrg s_\'stent-
Operating Characteristics ol eLleues.

SUCGESTED BOOKS :

l. S.N. Cliary, "Production & Operation Management., 5rr,
Publish ing Company Ltd.

2. N.G. Nair', "Production and Operation Managentenr.., 2,.1
Publishing Cornpany Ltd.

3. Kanishka Bedi, "Production and operatio,s Managemenr'.. 2007. id Etlirion. orfbr-rr
Universiry Press.

i

OBJECTIVtr:
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N.D. vohra, "QLiantitative Techniques in Management". 20r0. 4rh Edition. Tata-N{ccrarr
Hill Publishing Conrpany Ltd.
J'K. Sharma, "operations Research rheorl and Applications 2009,,1,h Edirion. Macrnilla,.
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OBJECTIVE:
It helps the studet'tts to acquaint tltenlselves rvitlr lhe special
and introducing nerv product and service ideas.

chtTlenilcs of star'1ing nr'\\ \,enlLrrc\

-4 )/-> -,/
.94-'-'/ l'

' --.Ch6:rp€iSCl- i' ^t 'i i r:ii,CjcS

Deparimsll ii ii.-t,i;r:ss ir'lanagement

. MP.HATI*A GAi\i'Iii UI..IIVEitSITY

i

2.
J.

UNIT - I : ENTREPRENEUR AND ENTREPRENEURSHIP :

Evolution of the Concept of EntrepreneLrr. Characteristics ol an EntrepreneLrr. Disrinctiitn
Between an entrepreneur and a Manager. Functions of an Entrepreneur. Traits/ eualities of
Entrepreneurs: Types of Entrepreneurs. Role of Entrepleneurship in Economic Developnrent.
Grorvth of Entrepreneurship in India. Probierns and Developrnent of Rural Entrepreneurship.

UNIT - II : ROLE OF SUPPOITT INSTITUTIOI\-S & MANAGENIIENT OF SNIALL
ENTBRPRISIIS :

Entlepreneurship Development Programmes (EDPs) Phases of EDp's and Evalrration ol'
EDPS. Institutional Finance to EntrepreneLrrs like Comnrercial Ilanks-Othcr 1\1a.lor Firancial
Institutions such as IDBI, IFCI, IIBI, LIC, UTI. NABARD, SFCs, SISI, StDCs, SIDBI. and
EXIM Bank and venture capital fir'ms. Role of Srnall Enterprises in Econornic Developrlent.
Ownership Structures, MSME act.

SUGGESTED I]OOI(S :

1. vasanth Desai, "Dynanrics of Entrepreneuria I Development and Managenrent''. 2007. Hpl I.
Millenium Edition.
S.S. Khanka, "Entrepreneurial Development",2007, S. Chand & Co. Ltd.
Poornima. M Charantimath, "EntrepreneLrrial Development and Small Business
Enterprises" 2006. Pearson Ed trcation.

4. David H. Hott, "Entrcpreneurship Nel,VenrLrre Creation.'. 2004. pHL
5. P. Narayana Reddy, "EntrepreneLrrship - Texr and Cases", 2010. Isr Ed. Cengage Lerning.
6. Longencker, Morge, N4itchell, "l\,lanaging Srnall Business", Sage Sourh Asia Edition.
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OBJECTIVE:
To explain the structure oflndian Financial System.
To undersland Ieasing. hire prrrchase and Mrrtrrrl hrnds.

i

L]NIT - I : STRUCTURE OF INDIAN FINANCIAL SYSTEM :
Indian Financial Systern structure, Functions. Types ol Financiar Markets, Securities tradtd inFinancial Markets, Regulatory Institurions and thelr funfiions- Rtsr & sEBI, clobar FinanciarMarkets

UNIT - II : PRIMARY AND SECONDARY MARKET :
Primary Market - Introductior.r. Book BLrirding. Free pricinq. under*ritins. on-r.ine [)os.e-Prospec-tus; Secondary Market - organisarioi of Stock E*ihanges. NSt.. BSF. and o I.t.HI.Listi,g ofSecLrrities, Trading a,d Settlement, lnter.nct.l rading. Ner.r li,a.cial insrrlrne,rs.

UNIT - III : LEASING AND HIRB PURCHASE :
Asset/ Fund Based Financial Serv-ices _ Leasing, Concept and classification,
Limitations, Hire Purchase - Deflnition. nre.hi is,rr. Dlfterences berrreen I
Purchase, Venture Capital - Definition, Rationale, sraues ol.tirranurlg.

UNIT - IV: NON FUND FINANCIAL SERVICES :
Non- Fund Based Financial Services - credit Rating, Factoring and Forf'aiti,g. MerchantBanking - Defi;rition, Features, Mechanism, T1,pes.

UNIT. V: MUTUAL FUNDS :

Mutt,al Funds - History, Definition, Classification, Advanragcs
the Net Asset Value, Mechanics of MF Operations, FLrncti"ons
Funds.

SUGC ESTED BOOKS :

1. Meir Kohn,20r5, Financial rnstitures and Markers.2'',r edirion. oxlbrd Lrniversil,r r)rcss.South Asia Edition .

2. Vasant Desai. Financial Markets and Financial Services, Himalaya pLrblishing HoLrse. l0lg3. Madura,Financial lnstitutions and Markets. Cengage Leanring4. M.Y. Khan, Financial Services, Mc Grarv H ill
5. Dr. S.Guruswarry, Financial Services and Markets. Tlronrsorr
6. L.M.Bhole and Jitendra Mahakud, Fina,cial InstitLLtions una Uurt"tr, Mc Graw Hill

.-) ,\4 -"" /,-,-"
{ -lA1,,pr,i', 
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BRAND MANAGMENT (M)

OBJECTIVE: 
.

To provide an understanding of Diit'erent Types of Brand Awareness. Equit1,.

UNIT - I : INTRODUCTION TO BIIAND ]\,IANACiEN{ENT :

Concept of Branding Definition - Signilicance ol Brand - Brand Types - DitJ'erence between
Brand and Product - Braking - Bla:rd Buildirrg - Brand Launching.

UNIT - II: BRAND AWARENESS :

Branding and Advertisement Creating Brand Awareness AIDA Model. Brandinc
Strategies - Blarrd Corrr lt utricat ion.

UNIT - III : BRAND EXTENSION :

Brand Line Extensio;.r - Horizontal Extension Pros and cons ol Brand Ertension Related
Extension - Unrelated Extension - Brand Generic Branding.

UNIT - IV : BRAND PERSONALITY :

Branding - Brand Personalitl, Brand Posirionini: Re Positirtning Brand positioninr:
Strategies - Brand Positioning Variables.

UNIT-V:BltANDIQLITY:
Concept of Bland Equity - Brand Arvareness - Pcrsonality Positioning - Enhancing tsrand
Equity - Brand Management - Planning - Sources Brand.

SUGGBSTED BOOKS :

l. Brand Management - Gulnar sharnta, Karan Singh Khundia Hirralal,a PLrblishrng House
2. Brand Management: Principles and Practiccs - Kirti DLrtta - Orlord [.lniversin, press.

3. Brand Management: The Indian Conte\t - Yt-R Nloonhi - Vikas I)Lrtrlishing llrrirsc

A ,?,--
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OBJBCTIVE:
This course introduces the role of retailing arrd

It focuses on distribution management.
various formats and theories.

UNIT _ I : INTRODUCTION TO RETAIL N{ANAGEN{ENT :

Retailing: Role, Relevance and Trends - Introductioll to retailing

Characteristics of Retailing, Functions and activ;ties ol' Retai I ing.

Emergence and growth of Retailing in lndia, FDI in lndian Retailing.

I]NIT _ II : RETAIL FORNIATS AND THEORIES :

Traditional retail forrnats - cooperatives and Coverlllrent
Emergence of Malls in Indial Franchising - T1'pes

disadvantages offranchising; legal isstres in tianchisirrg in

Theories of Retail Development Environrllental tl'lcor),
Concept of Life cycle in retail

UNIT - III : XIIERCHANDISE I\{ANAGEX'IENT :

Meaning of lvlerchand is ing, Factors inf'luencing
Merchandising Manager. Merchandise planning.
Merchandise perfot tnance

i

- I y pc's ot lletailins.

and Modern Retail formats in India:
of Franchisinr. Adr.antagLcs lnd

India.
crclical tlreor;. conlliet lhcolr artil

Merchandising. Fr:nctions of
M(rclr.rr.ri5c l.ir\ i.r!. \ttrtlr zitt-'

UNIT _ IV : RETAIL STORE DESIGN ;

Store layout, significance of Store layout, types ol store layotlt. layotrt selection - Chief
Considerations, Need and ltnportance of Store Environment. VisLral Merchandising.
Promotions Strategy, Retail CommLrnication Mix and POP Displays.

UNIT _ V : DISTRIBUTION N{ANAGE]\,TENT
Role and functions of channels of distribution,
Motivating the Channel participants, controlling
Confl icts, Physical Distribution S)'stem.

:

selecting channel l\{errbers Criteria;
channel participant. Managirrg Chan nel

SUGGESTED BOOKS :

1. Retail Marketing Management - Second Edition David Cilberr - Pearson l:dLrcation

2. Retailing Management - Swapr.ra Pradhan - Tata Mcgrarv Hill
3. Contours of Retailing Management - S.A. Chunawalla - Hirralaya Publishing House

4. Retail Management - Gibson G. Vedamani Jaico Books

5. The Art of Retailing - A. J Lamba - Tata Mcgrarv Hill
6. Sales ar.rd Distribution Management - Dr. S. GLrpta - Excel Books

7. Sales and Distribution Management - Panda & Sahadev - Oxford Urriversity Press

,1

,-.9'lf*--/,<.,-'t---€tfeiryrrson - ilc :i..1 :l $tudies
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PERFORMANCE APPRAISAL AND COUNSELLING (HR)

OB.II]CTIVE:
This course offers an understanding of ernployee performance and rneasures to
HRD.

UNIT- I : INTIIODUCTION ;

Perfomance Appraisal Concept. Deflnition. Philosophl. Natu rc, Sc,-rpc

improve through

i

prrrposc. I scs.

B6nefi ts. Corn ponEits. objecl ives and sysl unrs.

T]NIT _ II : PLANNING PERFORMANCE :

Performance Appraisal - Employer and Employee perspective, perlormance appraisal versus
performance management and meriLrjling. Identifying performance dimensions. KPA's and
performance planning, Perfbrmance Appraisal process. Developing an etl'cctive apprai:al
prograrr. lssue\ in Jppra;sal dc\i,lll.

[]NIT _ III : PERFORMANCE MEASUREN'IENT :

Methods of Performance Appraisal, Pro's and con's of 360 Degree-A ppra isa l. -[-ypes ol'
Appraisal lrrrervieus arrd Corrducting Apprai:al lntervierv:.
Barriels to eflcctive appraisal and overconring barricrs to appraisal.

UNIT _ IV : IMPROVING PERFORX{ANCE :

ldenrifying sources of ineffective perlonnance. Perlorrnance Dlagnosis. lactors that inllrrence
performance, legal issues in Perfonrance Appraisal. Sralig!qs to irnprov'e_pellorrnance.

IINIT-V: COUNSELLING:
Ernplo ing, characteristics of people rvith good rlental health. need and functions of
cbunselling, ulanager's role in courselling. Tl pes o l'coLrnse lling.

SUGGESTED BOOKS :

1. David A Decenzo, Stephen P Robbins, "Fundamentals ol Hurnan Resource Manageurent",
Wiley Publications.

2. Snell / Bohlander, "Human Resource Management", Thomson.
3. Luis R. Goniez Mejia, David B Balkin. Robert i-.Card1'. "N4unaqinu I Irrnnn RcsoLrrccs. Pl ll

Pvt. Ltd.
4. John W Newstrom, "Organizational Behaviour", Mc Graw Hill.
5. L.M. Prasad, "Principles and practices of N4anagenrent", Sultan Cl.rand & Sons.

Depanrn€ ;'ti tll lii-:li:i:rs lilnogerr::rt
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BBA (CBCS) Syllabus 2019 -2020

()II.I[,CTIVES:
'l hc coLrrse helps the students to know about insurance.
It lbcLrses on latest trends in insurunce.

UNIT - I : INTRODUCTION TO INSURANCE :

I)cl'jnition and nature ofinsurance, Role. importance and tLrnctions ol insurance.
Meaning of insurance and re-insurance, principles of insurance, types
globalization ofinsurance and insurance sector reforms in India.

of insurance.

UNIT. II : LIFE INSURANCE :

Life insLrrance- procedure for issuing a policy. policy loans revival
The concept ollife insulance. life insLrrance products- traditional and nrarkct rclalcd. pcnsion
plans, group insurance, tax treatl'ltent of lif'e insLrrance. clainls settlentcnt.

UNIT - III : GENERAL INSURANCE :

Concept of General Insurance procedure, group imane, Croup Insurance Types - Health,
Accident, Motor, fire i:rsurance masine insurance. claim settlenrents.

UNIT _ IV : POLICY DOCUNIENTS AND ASSIGNMENT, NOMINATION &
SURRI,NDER OF POLICY:
a) Policy Documents : Life InsLlrance Policl Application and l)roccss Propesli I prpt rlrl

Related Documents - Importance ola Policy DocLrnrent I-orntat ol a I)olic;, Docunrcnt
Policy Schedule and its Various Compoltents - Conditions and privileges in a policy
Docurnent Duplicate Polic ies.

b) Assigr.rment, Nomination & Surrender of Policy : Assignr'nent of Lif'e lnsLrrance policies -
conditional Assignment - Absolute Assignnrent Process ol Assignnrent - Nominarion -
Process of Nomination - Features of Nonrination - Assignment Vs. Nornination - SLrrrender
ofPolicies Foreclosure of InsLrrance Policies.

UNIT-V: POLICY CLAIMS:
Types of Policy claims - Survival Benefits - Death Claims - Maturity Docunlents required lor
Processing Early claims Processing State - Early clairns and Non-early Clairns - Docunlents
required for Processing Early Claims - Death dLre to Un-natural Causes or Accidents -
Nomination - Assignment waiver of Evidence of ritle - Claims Concession CIause ard
Extended Claims Concession Clause - PresLrrlption of Dcath Insurarrcc Ridcrs Ace idcntrl
Death Benefir Rider - Perrnanerrt Death Benetlt Rider - IRDA llcgLrlarions tor 0airn
Payments.

SUGGESTED BOOKS:
l. Banking and Insurance, O.P.Aganval, Himalaya Publishing, 2010.
2. Management ofBanking & Fir.rancial Services. Padmalatha SLrresh & Justin Paul. Pearson.

2'd Ed irion.
3. Indian lnsurance - A Profiie, H. Nalayanan, Jaico Publishing llousc. 2008
4. Insurance - Principles and Practice, M.N.Mishra and S.B.Mishra. S.Chantl. 16,r, Itjirion

;
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OB.IECTIVES:

UNIT _ 1 : EVOLUTION OF CUSTOMER RELATIONSHIP :
cRM - Definition, Emergence of cRM practice, F'aclors responsible lbr c RMI grorr rh. CRN,I
Process, framervork of cRM. Benetlts of cRM. Tvpes ol cliM. Scope of cRl\,1. c usr()nrcr
Profitability.

IINIT - II : CRM CONCEPTS :

Customer Value, Customer Expectation, Custourer Satisfaction, Customer Acquisirion.
Customer Retention, Custotler t-o),alt)'. Custorner t-ifetime ValLrc-. CLrslolt.tcr Ilrncricnec
Management, Customer Profi tabi I ity.

UNIT _ III : PLANNING FOR CR]\,T :

Steps in Planning Building custome. Cent.icity, Setting CRM objectives, Defrning Data
Requirements, Planning Desired outputs, Relevant issues rvhile planning the outputs, Eliments
ofCRM Plan, CRM Strategy: The Strategy Development process.

UNIT _ IV : CRM AND MARKETING STRATEGY :
CRM Marketing Initiatives, Sales Force Autorration. Canrpaign Managcnrenr. Call Ccnrer.s.
Practice of CRM. CRM in Consurner Markets, CRM in Services Sector.

UNIT _ V : CRM PROBLEMS IN INIPL]]NIENTATION :
Issues and P.oblems in hnplerrenting cRN{. Information Technolosy Tools in t.RM.
challenges of cRM Irnplementation. cRM Inr prernerlrarion Roadrrap. Roid Map (RM).

SUGGESTED BOOKS :

l. Jagdish N. Sheth, Atul Parvatiyar & G Shainesh. "CLrstorner Relarionship lr4anagerrenr".
Emerging Concepts, Tools and Application,', TMH

2. Francis Buttle, "cRM: concept and rechnologies", Elsevier, a division ot'Read Elseview
India Pvt. Ltd.

3. Dilip Soman & Sara N - Marandi, "Managing Customer Value'. Carrbridge.
4. Alok Kumar Rai, "Customer Relationship Management: Concepts and Caies,.. pHl.
5. Ken Burnett, the Handbook of Key "Custonrer Relarionship Mrnrlr,nrerrr". perrsol

Education.
6. Mukesh Chaturvedi, Abinav chaturvedi, "CLrstorner Relationship Marlagcmenr - An Indian

Perspective", Excel Books
7. K Govind Bhat, "Custon.rer Relationship Managerrent". (201g), HpH.

L:"< -.\ --,4
/,' './c-- /--'.-Gffii r;sgr - ir..;..;::; li,ra;.."

l,lALGCN,A.sC3 ?54, (T.S.J
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OBJECTIVE:
This course offers an expro.atior ofthe fierd of oD th.ough it's rrurnan and sociar process and
address new management and OD paradigms in rapidll, ch-anging context of Clobalizatiorr and
Organizational Change. -l'--' - "'"

UNIT-I: INTRODUCTION:
Orgqnizatiqlr Developmenr Detlnition. Characteristics. EvolLrrion. I)roccss. []cnellts and
Lirnitations, Yalues, Assumptions and Beliefi in OD.

UNIT _ II : OD MODELS :
Kuft Lervin and Burke - Litu,in ntodels-of Orsanizational Change. Slsterns Theorr,.
Participation and Empowerrnent, Tearrs and 'feam Wo"r.k.

UNIT_III: OD PROCESS :
The Six Box Model, Third wave consulring. phases of OD
Models, The Generic Parallel Learning Struiture lnteNention
an Organization.

SSlfCtg[fSal-Sy$eurs. Se I t -M anaged Tearn s. M BO and
of Work Life. Total Qualiry Managernenr. Sell_Dc:ign
syste6-s.

UNIT _ IV : OD INTEI{VENTIONS :
Factors to PIan and [mprernerrt oD. ResLr]ts of oD Inrervcnrions. [.rass ifrcar iuilo r' or)
Interventio.s. oD consultation: process Consurtation, Coacrring and c"rr.:.ri.g';ta;r-ai"rr.
Tean.r Building: G:1{ tqelg-".l lo_IT,n BUl4irg, Techniquei in.Ieam Buitdiig.

IINIT-V: APPLICATIONS OF OD :

Programs. Change Management
Process, Steps to Transform ing

Appraisal. Qualir.r C ircles. eualir)
S1 stern'. F]i rii-ti t;nli..',,.,r^

"Orgarrization Developrrent,,. prentice llall of India.
Veena Vohra. "Organization Deveiopment,', 2006.

Worler,. "Or!anization I)evelol.rntcnt und (.lnnr.tc...

SUGGESTED BOOKS:
I. Wendell French, Cicil, H. Be , Jr. (6e)
2. Wendell French, Cicil, H. Bell, Jr,

Pearson Education.
3. Tliomas G. Cummings, Christopher G

2007, Thornson, 8th Ed.
4. S. Ramanarayan, T.V. Rao, Kuldeep Singh, ,.Orga,ization 

Deve lopnrent_lntervent ion and
Strategies", 2006, Response Books.

5. Kavitha Singh. "Organization Change & Developrrent,,. 2005. Ercel Books.

/.) ..(. ---/--"' /-,"
-ffairpe+ )i . iL r.:j .i Studles

MAHn]'tiAijA:rIi jl Ulli'/EFtiIy
ilALGOliDA.5it3 254" (1.s.)
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BBA (CBCS) Syilabus 2019 _2020

OBJECTIVES:

l,Hi#if ;llH;?::::i:. provide rhe students with a basic view orvaruation and
1'o explain the basic conceDrs of risk and retlrrn and various nrethoris ofanalysis. 1,,To explain the concepr of por-tfo,io.,rd,r',;;;,.i";;r;;,iii,'"'ii'.'"r,., 

and er..aruarion nrcrrrods.

UNIT_I:INTRODUCTION:
Definition of rnvestmenr: Rear vs Financiar assets: Inrestrnent. Specuration. Hedrinl andArbirraging par Varrre' Book Varrre. ,rrt"i-urr," ,ro'i,lir,rr,. varre or.Financirr ni Arr.,...Sources of investment inrormation. ir.,"i.," u..";;Ji:;'iffiJ"itT""il:::::,:] :fl:::Return, Risk, Maturiry, Safery, Tax ana rnnriiorL 

-il,;;;..r, 
]J.:il;l_rr::;,,H,:fil,::;:expected rerrrrn concepl and rypes or ,i.r* 

-'r,1.rr,,,=r,.""','o, 
n irt -Rangc. Sra.dard Dc\ irr;(,,arrd co-E[ticient ol' Variarion. Risk-r'erLrr.n ,,roa ori ua,r, iorrral rspecrs ur. ir]!esrir!r. \rl

;H:l::,I;l,i::fiiiliii:.:"""'u'or''';' -i'niu"n",it"a,uru.;,, rechnicar Anarrsi'. and

UNIT - II : VALUATIoN oF FIXED INCON{E SECURITIES :Features and types offixed income securities. Bond yield rn

E:ffi'#3ft,,LlY' evfna 
'''a vrc 'so,,a";,;,il;:il;i::ff-"r:::[T];:f;,t;li'J:

UNIT - III : - VALUATION OF CO\{]\.ION STOCK :Features of Common Stock. Approaches ,u ,rtl*iiu,,'ri Cu,Model. Earnings capiralization Models. price_Earnin", 
14,,,11 'ly', 

\tu-\' D.!.J.,J D..r, .rirr
Unsystemaric nitr. cupiiui nr."L eri.irg ,"i., ,i^iliri, "rtrrtrplrer Approach Svsternatic arrd

UNIT _ IV : BASIC PoRTFoLIo TTIEORY :Concepl of porrrorio' rerurn and ri'k ;;;i' Markorr irz': porrr-orio Thcory - r rre concepr.
lilllXi,"i,,i,.^Xill[,:lt:i,;:ll;,ni,r .,4 ?i,,,, ;",:;,;:1..,, ponri,rio con.rr:,.,r^,..1,r

IINIT - V : EVALUATION OF pORTFOLIO 
:Measures of rerurn - Tvoes oI Forrnrtu piu^, 60,,rrunt - Rupee - Vartre pran. consrant RaliuPlan' Variabre Rario plan: Rrrnee-Co*sr 1".*g;ri,';ii.i - ,ill ,r,.o Measures of perrorrnance:

;iiiff;i,li;ilX,, nl";,ll:';,,,,y 
nutio. r,!1,?,r,''n.rlJo" ro .voiariliry Rario. jensen.s

SUGGtrSTED BOOKS :l. l-rancis. J.C. & Taylor. R.W.. .,Theory 
and problems of iSeries. McCraw Hill. 
urru I ruurcrlls or lnve5tlnenls'. Schatrrl s OLrtline

2. Prasanna Chandra. .,lnvestmgn1,{n4lysis 
and portfolio Managenrent,., TMH. 3,,j Ed.3. V.K. Bhalla, ,,Fundamentals 

of lnvesirne* ni.**.,r"rr:, S. Ct una & Cornpany Ltd.4. R.P.Rustagi, ,.lnvestment 
Managernenr... Suf *r' Ch.,,ra 

'*.S,,,'l.
, 

f;i:ll...n"*stein 
and Asu,ath barnoriarrr.:i,,*ri,,..,,?Hl"naqcmerr... 

Wite'Irrorrriers i,
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BBA (CBCS) Syttabus 20tg _ 2020

COMPENSATION MANAGEMENT (HR)

OI}.IIICTIVE:
'lo. impart techniques and rnethods lor cornpeting emplover _ ernplovee ncgotiations forarriving at optimal cornpensation systent. 

i
UNIT _ I : INTR.DUCTI.N To STRATEGIC C,MPENSATT.N MANACeMeNT :Concept of compensation-Exploring. and defini;rg the 

"o,np"nrution 
conrexr_system ot.compe_nsating-compensation dimensions-concept -of 

rervard_Role of .o,rp"r;uii;; i;organization-Non-financial compensation systerl - New trer.,ds i, co,npensation management.

UNIT - II : COX{PENSATION AND El\rpLOyEE LETTAVTOUR :
Bases For Trad,itional pay Systeln and Modern nay Systerl-tsraUtistting
Co,rpensation Strategy with tJR Stratcgr urrri IlLr.ire,,. srratclr-seri,,r irrLinking Merit pay with Competitive Srraregy-lncenriv. p;;-p;;r;ll ;;;,,.
Pay.

UNIT _ III : DESIGNING COMPENSATION SYSTENI :
Building internally consistent Compensation Syrr.r., _Cr.uting Internal EqLrity through Job
18.!:lt ",,,.1 

Job Vulrrrrio -BtrilJin3 \l:rrker C,rrp..rir,re ( urrpcr5rriLrr s) .,.,,,.t.r,,,1,.-r.*,ii
surveys-ln tegrating Internal Job Strrrcrrrre rvirh Errerrral itiarker pa1 nu,..-g,,irdl,.-p
structures tlrat Recognize Indiyiduai contlibLrrion: (.,,,.,r,,.,i,,a u l).r-r Srr.LruLLrIe-l)e.,ir riIL: 1,.r.,lor Knowledge Prograrn.

UNIT - IV : EMPLOYEE BENEFITS MANAGEI\IENT :
components-Legally required Benefits-Benefrts adm in istrat ion-E, proyee Benefits andE,rployee Services components of Discrerionary core Frinle co.p.i."ii;;:o*;;;;- ;;Planning Benefit Prograrr-Totall), lnregrared Ernplol..ee B.n.fii l,.ogrur.,.

UNIT- V: CONTEMpORARy ST*ATEC;tC Collp[.h-SA.t.tON C,ALLENCi[S :International compensation and Conrperitive str.t.g;..-E*..;,tiue con,pe,.,saiio,.,-e*r".rug".-
S:,r.P:"rlJinq Execur ives-Corr pensar ing the Fleribli Work lorce_Conr in genr Enrplo)e(s andFlexible work Schedules straregic Issues and Cno;ces in using contingent and FreribreWorkers.

1. Ha,derson. "Corr oensati,-rr Managenrent in a Knowledge Uaseri \\.r1d... 1007. l)cars.n l ci.9'h f d.

Pa;. P lans-A Iign ilq
illl!i I ,It!!\ il\ ir.l\
to Pa,r'-'l eant Basetl

2.
3.
4.

5.
6.

lg9.3fn ,t.|ai.t1cchio, 
,.Strategic 

Cornpensarion,', 2006, pearson Ed.Richard I 3d Ed.Milkovich & N,ewMarr. '.Conrpensatiorr,., 2005, Tara tvtcC,zw -Hill, Nerv Delh i.ur. Kanchan Hhatra, "Compensation Management... 2009, IIimalal,a publishing i-loLrse.Tapomoy Deb, "Compensation Managemeit,,, 2009, Excel Books. Nerv Delh i_Dipak Kurnar Bhattacharyya, "cornpensation M"rog",r.,.,t:. r009. orford LJnivcrsitr
Press.

(I,S.)
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MOBILE COMMERCF,

OBJECTIVES:
The objective of the course is to acquauel, the students rvitrr the Mobire comrrerce conceprs
and environment and customer value.

UNIT - 1 : E-COMMERCtr CONCEpTS :

i
f"

Anytime cornmerce, dimensions of e-comnrerce- E-corlrnerce business rnodels. M-conrmerce
concepts: An infor,ation systelns perspective. any,tinre. anyr.vhere cornnrerce. r,rpact .r.
nTobility on e-commerce, M-commerce bLrsiness models. M-corlrnerce value chain, M_
commerce inforrnation systern firnctional model. Case strrdv

IINIT-2 : M-COMMERCE TECHNOLOGy:
Types of Mobile clients (*obile phones. pDAs, raptop cornputers. vehicre-nroLrnted devices.
hybrid devices), Device Iimitations: considerarions foi Lrser interracc .rd .pdi;,,;;'. ;;;g,
Device location technologl': CPS. triangLrlarion. l\lobilc clicrr solirrure : \lobilc cie r i-ue
operating systems, Micro browsers, Mobile device communicatiorrs protocols: wAp, i_Mode-
Mobile device page description ranguages, Mobire device applicatio, softrvare.

TINIT-3 : WIRELESS COMMUNICATIONS TECHNOLOGY :
wireless rvide area network (wwAN) recrrnorouy: ceIurar sysrenrs 2G (cDMA. 1-r)MA.
GSM),.2.5G (GPRS, EDGE), 3G (wcDMA/uMTS, CDMA2000). 4c. w;ireress rocar ar.ea
netlork (WLAN) technology (rvi-fi). \\rireless rretropoliran area net\\ork (\\/Nl.^N) lccltnr,krrr(rri-rrrax) \\ iteless personalarea nei\\ork t\\ pC\lrc\ltrtolo_-\ (lJ,Lreroollr).

UNIT-4 : M-COMMtrRCE AppLICATIONS :

Mobile financial services, Mobire advertising, Mobire inventory r,anagernenr, Mobire product
location and shopping, Mobile proactive service nrana-qenrent. Mobile birsincss scrr iccs. \hhiL:
auction, Mobile entertainment, Mobile oflfice, Mobile distance educalion, Mobile inforrnation
access, vehicular rnobile con'rrnerce, Telernatics Locatio,-based applications. M-conrnrerce
cases.

T]NIT.5 : WIRELESS APPLICATION DEVELoPMENT :

The wireless application: client side, server side. wAp. Installing and using openwave phone
Sirnulator. M-cornrnerce trust. securit). and parnrcnt: lrr',rt in ,,,_a.,,tt,1cruc. l.rrcr.r pti.,rr.
Authentication, confiderrtia lity, integrity, and non-repLrdiation. Mobile pa),ment. iv-cornrncrcr-
issues, Technology issues (Mobile client issues. Com nr Lrn ications intiastiuitLrrc issrrcs ancl orhcr-
technology issues) Applicatio, issues, Globar m-cor.,relce issues, Beyond ,r-cor.ulerce

SUGGESTED READINGS:
l. Mobile commerce: Technology, Theory arrd Apprications, E.Brian Mennecke, J.1-r.o1

Strader, Idea Group Inc., IRM press, 2003.
2. The Econo,rics of Electronic com,rerce, choi, S. y., D. o., Srahr, a,d A. ts. \f,hi,sron,

Macmillan Technical Pub., 1997.
3. Mobile Commerce: opportunities. Applicarions. and l ech,orogies or' \L ireress [Jusir.ss.

Paul May, Cambridge University press March 2001 .

4. M-Commerce Crash Course, p. J. Louis, McGraw- Hill Conrpanies.
5. The Definitive Guide, 5th ed., Musciano, C, and B. Kennedy. HTML & xHTML. o.Rei[1

Media,2002.
6. e-commerce- concepts and apprications, Nidhi Dhawan, International book house
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0BJECTIVES:
l'he course helps the students to knorv about banking and its regulations.
It focuses on Iatest trends in banking. 

l.
UNIT-I: INTRODUCTIONTO BANKING: i
Evolution of Commercial Banking in India. Deflnition ot'Banker. Custorner.. Funcrions .1.Reserve Bank and Comrnercial Bank. E.rerging role of bankers and Role of Banks in Economic
development, Reforms in banking sector, Globir financiar crisis & Indian banking sector.

UNIT - II : RBI AND TYPES oF BANKS :

RBI, Constitution, organizational sheet Managemcnt, Ob.jectives, I.Lrne rig1s. 1)()rcrar\ l)oli.-\.Dist cooperative Centrar Bank, RRB, NABAdD, IDBI, s"rDBr, Developnrenr l3anks.

UNIT - III : NEGOTIABLE INSTRUIVIENTS :
Description - thei. Special features. Duties, Reprioritizes of paying, colrecting banker.Circumstances under which banker and refures payrrerrt ofcheques. consequences of wrorrsfirrdistionous, pre cautions rvhile advancing loans against securities, C;;;;J;l';.;;,',;;;;;;.
polities collateral secLrrities.

UNIT - IV : CUSTOMER RELATIONS}IIP IN BANKS :
Banking Customers Relationship, pr.ocedure lor opening accoLrnt diff.erence
advances, operation of banking cheques crossing. encior.iements. lvpes and
principles ofsound lend ing.

TINIT - V : REGULATION AND INNOVATON IN BANKING SYSTIii\T :
commercial Ba,k, credit alloca.tio, policies, flpes or banks, Br.anch banking. unit bankirq.Group banking, RRB, Co operarive banks. rnicro, NABARD. IbBt.
Latest trends in banking ATM, E-banking. rrobile banking, E_par,me.t. crcdil card. .nli.cbanking, plastic money, electronic pLrrse, dIital cash, EFT, ECS iet..trori. C1"r.i"; Sy;;",,,,;.Saleguard for Internet Banking, corrparison ortraditionar banking and e-uo,rring. i,dvi:d.
role offoreign banks, advantages & disadvantages offoreign banks.

SUGGESTED BOOKS:
1. Introduction to Banking, Vijayaragavan Iyengar, Excel Books, 2009.2. Banking and Insurance, O.p.Agarwal, Himaliya pLrblishing. 2010.
3. Bank Financial Managenenr, IIBF, Macmilla; 2010.
4. Managernent of Banking & Financiar Services, padr.naiatha Suresh & Justin paur, pearson.

2no Edirion.
Indian Insurance - A Profile, H. Narayanan, Jaico publishing House, 200g
Insurance Principles and practice, M.N.Mishra and S.B.MIshra. S.ch;rnd. l(r,r, Itiiti,rn

t) pes ol' loans.
nrles ol'ryrrtng

5.
6.

i
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BUYER BEHAVIOUR (M)

oI}JECTIVE :

'fo understand the depth concept & theories of ConsLrmer bLrl,ing BehavioLrr
To Focus on Learning theories
'fo Know the impact ofculture on Buyer Behaviour

UNIT _ I : INTRODUCTION TO BUYER BEHAVIOUR :

Understanding basics of Buyer Behaviour, Factors effecting
theories of motivation, Personality and Attitlrdes. Perception
behavioural factors in frarning Marketing Strategies.

i

Buyer Behaviour, Concept and
and its irnplicrrions. Role ot'

UNIT_II: THEORIES OF BUYER BEHAVIOUR :

Learning principles; Concepts of conditioning, important aspects ol infbrntation processinu
theory. Promotional tools as source of infbrmation; encoding and lnlbrmation Retentiolt.
Retrieval of ir.rformation.

I]NIT_III: IMPACT OF CULTURE ON BUYER BEHAVIOUR :

Social and Cultulal Settings: Social Class. Indian Socio Cultr.rral frarrres: CLrllrrrc. elcntcnts irl'
culture, Sub-cLrlture and Cross cLrltLrre arrd Cross cultural marketing practices. Irarnilr l.ilcl
Cycle-Char.rging aspects of farnily size.

UNIT _ IV : BUYER BEHAVIOUR DECISION :

Buyer decision making: Information Search, sources of information, evaluation ol alternatives.
Steps between evaluation of altematives and purchase decision. Buyer action and disposal of
products.

UNIT - V : MODELS OF BUYER BEHAVIOUIt :

Basic Model of Buyer Behaviour: Generic Model ol BLryer Behaviour. Hori,ard Sheth Model.
Engels Consumer Theory. Consumerisrn. Bu1,er rights Protection ot'BLrler rights in Indir.

SUGGESTED BOOKS :
l. Schiffman and Kannik, "Consumer Behavior", 2018. Pearson Education / PHI
2. Dinesh Kumar Consumer Behavior Consumer Behaviour,2014, oxford University Press
3. Gary Lilien, "Marketing Models". 2018. PHl.
4. Suja R. Nair, "Consunrer Behaviour in Indian perspective". 2010. HPH.
5. Sheth and Mittal, "Consumer Behavior", 2004, Thomsorr Learnins.
6. Stish Batra, "Consumer Behavior", 2009, Excel Books New Delhi.

,-') tr<1- ,, ),.-" / L_---/ /--,/./.
fufrscr' - 3,';rJ il3tudies

DeAarirneil ci ilJri;:c;0.'. i'.'1:nagement

ItALG0tiDA"StS :54. (T.3')
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0I}JECTIVE:
'l his course offers an understanding into Leadership Activities and it,s
Mrrnagement ofchange in lhe organisJlions.

influence on the

i

UNIT_I: INTRODUCTION:
Leadership: Concept, Characteristics,
Management. Effective leadership
olganisational perfornrance.

roles, motives, skills and functions. Leadership Vs
behaviours and attitudes. Irnpact of Leadership on

UNIT - II : LEADERSHIP STYLES AND THEOIIIES :

Popular Leadership Styles, Entrepreneurial and Super leadership. Transactional Vs
Transformational leadership. Triat and Parh - Goal theories ofleadership.

T]NIT _ III : ORGANISATIONAL CHANGE :

Types and forces of change. Franrervork tbr change manaeement. proactive charree anrl
reactive change. Elements ofplanned change. Actiort research ntitdel.
Individual and organisational ban'iers to change rranagenlent and overcorning tlte barriers to
change management.

UNIT-IV: INFLUENCE OF CHANGE:
Six beliefchangers that Influence change, organisational change through influencing individual
change.
Approaches : Kotter's eight step plan, Creiner's Change process model. [:orrr kc_r dri'crs ol'
organisational change. Factors contributing to resistance to change. Best practices to overcotre
resistance to change.

UNIT_V: ORGANISATIONAL CULTURE AND CI{ANGE MANAGENIENT :

Organisational Culture and Leadership, Types of CultLrres, Primary and Secondarl, w21,5 16

influence culture, elements of orgarrisational cultLrre. Diagnosinq. creating and tnanasins
organisation culture.

SUGGESTED BOOKS :

1. S. Chandan, "Organisational Behaviour", Vikas Publishing House pvt. Lrd. j'l Edirion
2. Herbert G. Hicks and C.Ray Cullett, "Theory and Behavior", McGrew l-lill.
3. Andrew I Dubrin, "Research Findings, Practice and Skills", Houghton Mil.flirr Comparrl,,

3'd Edirion.
4. Kavitha Singh, "Orga;rization Change & Developrnenr". 2005. Erccl Books.
5. Adrain thornhill, Phil Lewis, Mike Millmore, Mark Saunders, "Managing Change - A

Human Resource Strategy Approach", Pearson Education, 2006.
6. Nilakant V and Ramnarayan, "Managing Organizational Change", Response Books. 2006.
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(,oUIiSE OBJECTIVE :
'l his course enables the students to understand the Risk
rrrd hclps to manage risk effectively.

llNl'll - I: INTRODUCTION :

Ilisk Vs Uncertain , Risk Management, objectives and tools of Risk Managernent.

i

Principles of
Ilisk Management and Risk Manage;nent process.
Ilisks associated with Financial services firm - Types of Risks, Product and Capiral Market
Itisk. Risk Reporting: Internal and External reponing.

UN]T _ II : MEASUREMENT & MANAGEMENT OF FTNANCIAI, RISK :

Value at risk (VaR): The concept, colnputation, srresses testing, back tesring. Cash tlorv at risk
(CaR): VaR and CaR to make investment decisions. Managing risk rvhen risk is rreasLrred by
VaR or CaR. Non-lnsLrrance methods of Risk Managenr ent-R isk Avoidarrce. Loss Conrrol. Risk
Retention and Risk Transfer. Asset-Liability Managen'rent (ALM): evolution & concept. RBI
guidelines. Capital Adequacy. Managetrent of interest rate risk. liquidity risk. credit risk and
exchange rate risk.

LINIT-III: FORWARD AND FUTURES CONTRACTS TO NIANAGE RISK :

The concept ofDerivatives and t1'pes of'derir,atil'es. Ihe rolc and siunillernec ol delivatirc s

in managing risk. Palticipants in Derivative Markets: IrrdividLrals- speculators. lledgers and
Arbitrageurs.

Forward contracts. Definition featLrres. their utility is risk nranagenrent. Lirritations o1'

Forrvard contracts. Futures contracts: Definition, f'eatures and their utility in Risk r.nanagerrent
limitations. Clearing House initial & Daily Margins and Marking to the rrarket. Dilferences
between Forward and Futures contracts.

UNIT_IV: SWAPS AND OPTIONS TO I'IANAGE RISK:
Swaps, Concept of Swap. Types of Swaps: Interest Rate and Currency Sri,aps. The process of
Managing Risk using Srvaps.
Options : Definition, terminology, types ofoptions : call, put, Arnerican and European options.
Options in the money, out of money and at the money. Black and Scholes option pricinc
rnode l: Assurnptions and lirnitatiorrs.

UNIT -V : FINANCIAL ENGINEERING :

Concept, scope of financiai engineering. Factors contribLrting to growth ol Financial
Engineering: Environrrent and intra firrn factors. Tools of Financial Engineer: Nerv product
development and Nerv Product Strategy.

SUGGESTED BOOKS :

1. Dun and Bradstreet, "Financial Risk Marragement". 2007. TMH. Delhi.
2. Ravi Kumar, "Asset Liability Management". Vision Books Pyr. l-tcl.
3. "Theory and Practice of Treasurl, and Risk Managenrent in Banks". lrrdian lnstitLrtc ol'

Banking and Finance, March 2006, Taxrrann
4. Jayanth Rarna Varrra, "Derivatives and Risk Managemenl', TMH.
5. John. F. Marshall & Vipul.K.Bansal, "Financial Engineering: A Complete gLride

innovation", PH[.

associated rvith Financ ial InstitLttions

-r(tZ\>---// ')-----./ ,r-
l-.-Cfairperson . Soard of Stud,.-,s

.:l

MANAGEMENT

lir\LSCriiA. 5C3 2:,4, (T,S.)
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OIIJECTIVE:
It helps the sludents to understand tite it.llpofiant ofadvertisenIt focuses on media prurri,u, p"rronul ,.ll;rg.rl^,"i* il;::ffi 

a, pronrorion of products.

}.

UNIT_I: INTRoDUCTION:
Introduction a promotion rnix, ElemenB of promotion lrpromotion st*t.gi.r - p,"rr'srru,"r, and pull Strategv. 

rix' types of promotion budger,

Jj.NII-I: CREATIoN oF ADVERTISEMENT :Model of mortally Communication a..i.i". pr"."..r. Advenisconcepr ofcrearivir). crealive.A pproaches and hxecurion ,,r::l:r, 
Irpc.or \,J1;11ir,,1,r..111.

Advenisernent Appeals _ E,nor;o, 
'rnJ 

Ruri""rf o;;;,, 
.,,

UNIT_.III : NIEDIA PLANNING :
rvleota ptannrng. Types of Media. Media Vehic jcs. Mcdia CorrcMedia scheduling. r LrrrLrus' rvrecla Lorlcelllration Vrs Vedia Disrtrptiorr.

JJNIT_IV: PERSoNAL SELLING :
Introduction to personar serins Rore and Impoftance ofpersonar Sering. Theories ofpersonarSeJling. Personar SeUing proclss. personar Seling in Service In.jLrsrr\,.

!fll- v: SALES pRot\roTtoN 
:

Sales Prornotion - Obiectives T,
Consuraer Orient.a Sit.. p.o,, jli;s.ol Sales prorlurion _ l.radc oricrrrcrl Sa lcs I)ror)ruri()n li)J
consumer Sales promotion Toors : off- Serf offers. price promotions, premium promotions.

] Pryld Aaker,.46y"a-;rement Management,,, 201 8, HpH
? ?:l1n 

& Betch, .,Adverrising 
and prornotion,.. TMH.

J 1*.1 Kumar, .,Adverrisi:rg 
Managerrerrr:, pHl. ' '

4. S.A.. Chunarvalla,,,Advertiiing ffA""rrg.,,r.r,: . Hpf f5' Still Rechard, Sares Management, Latest Edition, 201 g, prentice Ha

:;,rj:i.:- , . - -, .! rii jt!,ijles
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()II.IECTIVE:
'l'he nrain ob-jective of the course is to otl'er knou,retlge on vari.us appr.achcs r. trrrgl11 .,,,,1
kr:orvicdge lllanagen'lent in business organizarions. lh;-.;;,rr. also laciliratc disdqssior.r.r uv.r'icty of institotional straregies anJ moders f". d;;i;;g *ir., 

"i.ri' *i"liri-,.r*"r tilIlitgen)enl.

UNIT _ I : INTRODUCTION To TALENT MANAGEMENT :'I-alent Management - Meaning, Impoftance- ar"i.,iinr. i-ur.rt Manaeernent System. Tarenrlicservoir - co,ponents . Institutionar Strategies ro,. a.ui;,-rg *;rr, r. r.ri'l,,.l"-"r,.";;. " '
UNIT_II: SUCCESSIoNAND CAREEIT PLANNING :
SLrccession Planning, Talent Acquisition, ror.niia.r,in"r-tior, tur.nt Deveropment. Trainingcoaching, Talent management Stiategies. Rore 

"r 
i.ra.r, ir'irr.nt Managemenr

UNIT_III : KNTOWLEDGE MANAGEMENT:
Concepts' Fo.ces driring knowledge,,,r*;au,.ut. krrurrlcJ!.rc slslcrrs. krrr.rrrlcJrc str.utcgie..technologies for knowredge managernent. rairories'infruencii! l,,orr t..rg. ,rilrilqc,rnl
UNIT _ IV : NATURE oF KT\O\YLEDGE :
Data infor,ation knowledge wisdorn. use of knowredge, rypes of kno*,redge. kno*,redgemanagement solutions, r.nechanism and systenrs knorvledg-e inirastructirre.

UNIT_V: KNO\YLEDGE FRAN{E MANAGEMENT :
Knorvledge management frame Handsnon -.r,.t', ,.r.i ,.t oors oi knowredge managerrent.Alvesson & Karreman's knowledge ,.,.,rnuga,r.n, appr*afr.r. knorr,ledge r.,anagr_rrcrlapproaches. Knor.vledge ,unugar.,a,,t jn liastrirct Lrre o,:gr,., i,,rtiurrt. Inrpacr ol. krori letluc

:]:ii::':*t 
on people process, products on organization-ai perfor,ance il;4;;.';il;G

SUGGESTED BOOKS :
l Ed by Lance A' Berger and Dorothy R Berger. "The Tarent Management Handbook,,. 2004.Tata Mccraw Hill edition.
2.
J.
4.
5.

6.

Ed by Larry lsraelite, .,Taient 
Managemenr... ASTD press.

Sajjad M Jasmuddin,..Knowledge Managerrerrl... f ', J-iOOS. Cambridge.
Stuart Barnes, "Knowledge Managemeni Sysretns.., Ed, Cengage LearningIrma Becerra-Fernandez, Avelino Co:rzalez ;r; -;;r; Sabhe^val ..Knorvleclge
Managelnent". 2009. Pearson Education lnc.

3#l X;,* 
"*owledge manager.nenr i' Organizations,,, 2009, Oxtord University press,

Sudhir wrrier, "Knorvledge Managen.renr". vikas prrbrishin.!r UoLrsc I)r t. I rtr.Thorne & Pellant, ,,The Essential Guide to Managirrg-, Viuu'tOoolr.
Stuart Barnes(Ed),.Knowledge Management Syrt-.,rir.,. C;;g; Learning.

7.

8.

9.

C,) 
-_--/,4.-"
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OI]JECTIVE :

UNIT-I: INTRODUCTION:
Clobalisation and MNCs Nature

'fJre objective of this course to provide inpLrts on globalistion. erchange
Iiinancing of lnternational Trade erc.

I

and scope of international finarrce. Globalisatioin and
multinatiorral firm, MNCs: the key parlicipant ;n internationar firranciar firnctiorrs. Facrors
lcading to Fast strides in Internationar frnancial tirnctions, Internationar trade, Chalenges ot.
international finance, Globalization and emerging trends oftrade.

UNIT -II : RISK AND EXPOSURII, :

Nature of Exposure of Risk, Defining Exposure and Risk Crassification ot For.eign
I]xposure and risk, Risk Management and wealth Maxirrization, classificatioi
Exchange Exposure and risk, Measuring Exposure and Risk

UNIT _ III : BALANCE OF PAYMENTS :
F-eatures of BoP' components of Bop the grobar econom1,. barance of parnrents. ecor.lorr\ or.a
coLrntry. excharrge ralesand BOp erchange or nalionul cr.rlunii,:.. [..rsii..,,,il ,.,",, ..,..f,,,,..
markets, Interpretation of exchange rates theories. cLrTrencv convertibiritr, ,n,: tnJ.t,..ngrt, ii.
the. rupee Financial or speculative. Price risk and ercharge rate tinancial instrurnents like
derivatives

UNIT .IV: FINANCING INTERNATIONAL TRADE ,AND N{ONETARY FUND :Market instruments, cash-in-advance, N'rodes offinancing in internationar trade. worrd Bank:

:.^yT,0]llll ", ln,:,.nu,i?llt Monetarv FLr,d. Exchange ,r,., u,,J r,,i"rr;-iii,,.i o.i ,,,'.',',;.
ll::-li.l ,,shjt. of the.lMF,. resour.cis, operations 

"ura .rrr.ni ;;;lt;;g;r:d;i,;;;;;i

N,'1a nl-qcrne n 1.

Exchange
of foreign

institutions, International Bank for Reconstruction and Developrnent, Intenritional Finanle
Corporation and Bar.rk for International Settletnents.

UNIT _ V : INTERNATIONAL TRADE PRACTICES :

General Agreement on Tarirf and rrade (GATT). consensus on internationar trade practices.
Journey of GATT, wro: clobar Financiar ReqLrrations: crobar rrnanciar crisis in :tirtz- N.1,,global rules and regularions Volcker Rure, DodJ Frank Act. Basel jI Accord. Sorven$, I r.Lrresfor the insurance sector, Role of inte.lational flna,cial instirLrti"r, .r; ,t-,.;r ;;l;-;,';i;;;i
regulations.

SUGGESTtrD BOOKS:
1. Eun c.s., Resnick B.G., "rnternationar Financiar Management',. 20 r 0. Tata Mccrarv Hi1 EcrLrcation

Pvt. Ltd.,4th Ed. Special Indian Editjon.
2. Levi M., "lnternational Finance.,,2009. 5th Ed. Ro.tledite. Tar.lor & Francis Crorrp3. Shaiiaja C, "lnternational Finance'.201 l. lnd ELl. Oricrit Ulactsrian.4 Hendrik van den Berg, "rnternationar Finance and open Economy Macro Econornics,,.2009. IsrEd. Carnbridge.
5.

6.
7.
8.

9.
10.

Sharan V., "lnternational Financial Managerrent,,. 2009, 5th Ed. pHI. EEE.
Madura J., "lnternational Financial M-anagement,,, 20 10, 4th Ed. Cengage Learning.
Apte P.G., "lnternational Fjnance,', 2008, 2nd Ed. McGraw Hill.
"Risk Management, 2006 lndian Institute of Banking & Finance, Macrrillan.
Madhu Vij, "lnternational Financial Managernenf', i010, 3rd Ej. Excel Books.
Jain, Peyrard and Yadav" lnternational Financial Managenrenl." 'r'ririr\. prcss.10 r0.

:---
r - Bdaiil cf Str:dies

Depariment cf Bu:iless i(,lana6ement

t#J-G0NpA.sOB 254. (r.S.)
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()ll.llic't'tvE:
I lrc objcctive of the course is to introduce rural market dynaln ics to the

c;rrr lcarn aboLrt rural behavior and factor that diflers lrom urban nrarket

I)NlT - I : RURAL ECONOMY & DEVELOpMENT :

students so that they

i !

lirr.l l]cororny - Rurar - urban disparities - policy ;nterventions required - Rurar face to
Iiclbrrns - The Development in the last feu, decades.

I]NIT_II: RURAL MARKXTING & RURAL BUYING DECISION I,IIoCESS :Iiu.al Marketing - concept and Scope - Nature of RLrral Markets - Atrractiveness of RLrral
IVlrrkcts - R,ral vs Urban Marketing - characteristics of Rurar consurrers - Br;.,ing Decision
I)roccss - Potential and Size ofthe Rural Markets.

UNIT - III : PRODUCT MIX DECISIONS :
l)roduct strategy - product Mix Decisions - Decisiorrs Invoived in prodLrct. Brandins.
Packaging, Product Line and Product Mix Decisions. Nerv l)roduct Devclopnrcnr. lrroLlLrct Liie
Cycle, Competitive product str.ategies for Rur.al Markers.

UNIT _ IV : PRICING & PRON{OTION STRATEGY :
Pricing Strategy - Pricing Policies - Innovarive pricine rrerhods tbr Rural Markets - pronrotio.
Strategy - Appropriate Media Designing Riehr pror;tion Mix prornorio,ar Canrpaigrrs,

UNIT _ V : RURAL DISTRIBUTION :

Distributio, - Problems encolrnrered - Selection of appropriate channers Nerr approacrrcs lir
reach out rural markets - Electronic applications. Rural Marketing Infonnation Sysienr.

SUGGESTED BOOKS :

l. Balaarn Dogra & Kar,rinder Ghurnan, Rural Marketing: concept & cases, Tata MccralvHill Publishing Company, New Delhi.
2. cSG Krishnam achary & Lalitha Ramakrishna, Rurar Marketing, pearson Educarion, Asia3 1 K Singh & S Pandel'. Rurar Marketing. Indian perspecti'c. Ncu ,{sc Irrrcrrari..rr

Publishers
4. Philip Kotler, Marketing Management, prentice _Hall India Ltd, New Delhi
5. Ruddar Dust Sundaram, Indian Economy, Tata McGraw HiI pubrishers, Nerv Delhi

:rscn - _Io:rd cf Studies
i 0i :':,rJin.lrS :?l?.;1emefit

r,lAl.6Cr,lDA.sc8 
254. Fjj
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OB.IIiCTIVIi:
'l'he Inain aim olthjs course is ro introduce sludents ro the theorics lnd pruurirrs tili lnrlurirr;rl
oelations. Thc module e..artrines the relationship existing bet*,een ernplorcr.rn.l .ntpl,\r.,

Ii^*lT - I
Concept.
stabilit',,.

: INDUSTRIAL I].ELATIONS ;

Definition. Oblectives. Scope. Approaches. Prirrciples. Facrors
Employee Relations at WorkpJace. CLrlture

a t'lictinl enr llilr gg

i

l]NlT - II : INDUSI'RIAL CONFLICT :

CaLtse s of lndirstrial Disputes. N'lachinery for settline ol disprrtes - r.\cgoti;rtieq. Conciliarion.
lr4ediation, Arbitrarion and Adjudication. crievance Handling: carrses of grievanccs
cuidelines tbr grievance handling - crievances Redressal procedurcs. Emplol,e-e Discipline:
c-aLrses of indiscipline - code of discipline - Disciplinary procedLrre code of concJLrcr.
Collective Balgaining.

UNIT - III : 0X,IPI-OYEE RELATIONS :

Changing concept of managerllert! and lalroLrr |elations; Larr,s, developrnent ol thc ideir r)f5ocirrl
jrstice. liltiLalion of rnanagenreut prerogatiles. increasinq lahoLrr responsibillrr in ProrlLrcrir ilr
Ioinl consultarion in India. -fhe eniplo-unenr relationship, !.mployee rclations, \,lanagiru
( llrplov(c relrriorrs. Iirnplorcc r,.icc.

UNTT_IV: TRADE UNIONIS}I AND INDUSTRIAL RELATIoNS :
Labour moverlenr: Trade union rnoverlent, fLrnctions lnd probienrs oI trade unions.
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